Marketing With Shopping Bags
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Retailers up the ante on shopping bag print quality and durability, eyeing them as marketing opportunities. Now instead of slinging Louis Vuitton and Coach bags over their shoulders, customers are just as likely to be seen dragging richly printed and suddenly trendy paper and non-woven fabric shopping bags around, using them for days on end, to the marketing benefit of retailers that provide them. 

Especially popular this year, say newspaper reports, are heavily coated bags from Macy’s and those with cord handles from Abercromie’s. Lord & Taylor pays 80¢ each for its dual-layered bags—orange inside, white outside, designed by David Lipman. The company also is said to have spent weeks of development for another holiday season shopping bag, tying graphics commissioned from celebrated New York painter James Nares into its fat, perfect-bound seasonal catalog as well. 

Lord & Taylor issued a press release when it launched that shopping bag at 47 stores in Northeast markets. It also featured the Lord & Taylor logo in silver script. "Our new Christmas bags are another element of our ongoing branding campaign,” says Jane Elfers, the retailers’s CEO, noting the bag “conveys Lord & Taylor's commitment to enhancing in-store services and amenities, as well as to upgrading merchandise assortments." 
